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‘ Mother’'s Day

65%

of people

in the UK refer to their
mothers as “heroes’.,

£1.34

billion

Retail value of Mother’s
day.:

' 51%

of shoppers look to the
supermarkets for their
Mother’s Day shopping..

Partnerships

What shoppers are spending
on for Mother’s Day:;

- Gifts: the average person will
spend £72 on gifts for Mother's
Day

- Flowers: Besides gifts, flowers are
the most popular purchase to
celebrate mums, with 68% of
people buying flower’s for
mother's day

« Groceries: Grocery sales see a 5%
increase during the mother’s day
period!

Mother’s day is still traditionally celebrated through gift giving and
enjoying meals together. Consumers are becoming more indulgent,
with 56% deciding on a purchase based on how enjoyable and unique
it is.

Help shoppers make mothers feel special this mother’s day with
ASDA. 33% of consumers agree that retailers’ suggestions are
important to them when shopping for Mother’s Day: so the weeks
leading up to the event are a great time to engage with this audience.
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‘ Mother’s Day 2022

ASDA

Suppliers involved in ASDA’s Mother’s Day event in 2022, enjoyed a notable sales
uplift as a result of the media they booked.
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‘ Supplier Opportunities

All campaigns aligned to Mother’s Day will use the
supplied toolkit/creative template for the following
media formats:

Bollard Covers Leader-board Banners
Security Covers Promo Banners

Digital 6 Sheets ~—=j| Department Nav Banner
Gondola End || Category Nav Banner
Shippers Inserts (PLA)

1| Event Value Blinkers f, Social Media

POS Barkers

Please note that this is a
cross category plan with
shared media opportunities,

B  A<DAFM and will be planned by the
i] AMP Events Team

POS Bubbles

m Medla ) Please note: Images are examples only - this year's creative may be subject to change.
Partnerships

Bayls & Maeding
Royake Garden
Large Heart
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discount when you

align your campaign

with ASDA holdout
week events.
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‘ Key Dates

Digital Media Live Dates: 27 February - 19 March 2023

In-Store Live Date: 02 March - 22 March 2023
Holdout Week: 09 March - 15 March (week 10)

Campaign Booking

Briefing / Asset

Media Type Critical Path Deadline Deadline
Blinkers 9 weeks Mon 02 Jan Tues 03 Jan
Gondola End 8 weeks Mon 09 Jan Tues 10 Jan
Entrance Media (Security Covers & Bollard Covers) 5 weeks Mon 30 Jan Weds 01 Feb
Shippers 5 weeks Mon 30 Jan Tues 31Jan
POS Barkers & Bubbles 5 weeks Tues 31Jan Fri O3 Feb
ASDA FM 5 weeks Mon 30 Jan Mon 06 Feb
Digital 6 Sheets 4 weeks Mon 06 Feb Mon 13 Feb
Online Media - - Fri 10 Feb

m Speak to your Account Manager to begin building your Mother’s Day campaign.

Partnerships

In partnership with GlG ‘ RETAIL



I Invest in Mother's Day and...

Influence ASDA shoppers as
they look for the perfect gift for
the Mother figure in their life.

Partnerships

Associate your brand
with a key seasonal
calendar event

Engage with shoppers
and drive incremental
sales for your brand
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Thank you.
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